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INSTRUCTION:  

This section consist of FOUR (4) essay questions.  
 
Answer ALL questions.  
 
QUESTION 1 

 

(a) Identify the benefits of international marketing.                                      

 [5 marks] 

 

(b) Compare between the infrequent marketing and no direct foreign marketing.  

                                                                                                                        [10 marks] 

 

(c) Write how the FIVE (5) key competitive forces affecting an industry based on 

forces model created by Porter.     

                                                                                                                             [10 marks] 

         

QUESTION 2 

 

(a) Identify the criteria need to be considered in selecting market entry methods.                    

                                                                                                           [5 marks] 

  

(b) Explain the methods in the Foreign Direct Investment (FDI) Strategies below: 

i. Acquisition                                                                                       [5 marks] 

ii. Joint venture                                                                                     [5 marks] 

 

(c)       Samsung C&T Corporation focused on global engineering and construction 

project. Examine the modes of entry for Samsung C&T Corporation in 

penetrating the global market.  

          [10 marks] 
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QUESTION 3 

 

(a) Explain the theory of international product life cycle (PLC).                    

[5 marks]                                                                                                                                                        

                                                                                                           

                                                                  

(b) McDonalds build a powerful brand image in Malaysia. Examine the   

international product strategies for McDonalds.    

                           [10 marks] 

 

(c) Differentiate between Standardize pricing and Invention pricing.         

                                                                                                               [10 marks] 

 

  

QUESTION 4 

     

(a) Write the process of international marketing research. 

        [10 marks] 

 

(b)     i.  Determine the importance of international product research.                

[5 marks]  

    ii.  Differentiate between the descriptive research and comparative research                                                                                  

                                                                                                                [10 marks] 
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