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INSTRUCTION: 

This section consists of FOUR (4) essay questions. Answer ALL questions. 

 

 

 

QUESTION 1 

 

a) Describe FIVE (5) benefits of international marketing.  

                  (10 marks) 

 

 

b) Explain the FIVE (5) forces that shape competition within an industry in 

international market.       

      (15 marks) 

 

 

QUESTION 2 

 

a) Define Licensing.  

                    (5 marks) 

 

 

b) Identify FIVE (5) criteria needed to be considered in selecting market entry 

methods.  

      (10 marks) 

 

 

c) Explain the following foreign direct investment (FDI) strategies: 

i) Acquisition               (5 marks) 

ii) Greenfield investment                              (5 marks) 

 

                              

QUESTION 3 

 

a) Identify TWO (2) types of intermediaries in international market.  

        (5 marks) 

 

b) i) Draw the product life cycle diagram for international market.  

                  (5 marks) 

 

ii) Interpret the FOUR (4) stages of the product life cycle for international 

market.  

        (5 marks) 

 

c) Explain THREE (3) international product strategies. 

      (10 marks) 
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QUESTION 4 

 

 

a) Interpret international marketing research and domestic marketing research based 

on national differences.  

      (10 marks) 

 

 

 

b) Explain the international marketing research process.        

      (15 marks) 

  

 

 

 

 

 

 

  

END OF QUESTIONS 
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